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TOYAMA PRODUCTS 2025-2026
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The roots that give rise to Toyama products

BAD . EEH
HbDIOLKY~NDFEY Z<NT,

Creativity that springs
from our special history and environment
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The simbol of
of TOYAMA Prefecture

Product creation is thriving in Toyama Prefecture. The
industry is supported by abundant water resources and
hydroelectric power generated from a varied
topography stretching from the 3,000-meter peaks of
the Tateyama Mountain Range to the 1,000-meter
depths of Toyama Bay. With over 400 years of handicraft
production history, including metalwork, lacquerware,
Japanese paper, wood carving, and ceramics, Toyama
has maintained traditional skills. It is home to highly
reliable products made with genuine craftsmanship
akin to the perseverance required to survive the
region’s harsh winter. In addition, highly enterprising
people in Toyama have been working with energetic
designers to quickly develop products with design and
function for today’s lifestyles. The prefecture offers
high-quality products that combine the gifts of nature
with handicraft techniques, genuine craftsmanship,

and sophisticated design.
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About Toyama products
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Innovation support at the Toyama Design Center

BLEBET A v Z—TlR . THAF—LDEE PR ELOHERBHE.
THAAVRPT =02 ay T7ORERE  THA Y TELZTRICT 254
BRERVEAZEIT>TVWET A/ R=2av B0 IKYORE. 7V ITAT4
T THAY - NT  EBIC VREFALAEN—=F vILRZ I F TlE ABI3E Y
Tab—vavEB AV IAVRERBELREZEARRRPEIS—F0
BEARNV I Z BRUTENDHIMETH Y FA VBRIETEET, Z DM,
BET YA VBKICLZT A F—0BNAPEMEY R BREEEELAE
BAREREECREILAZZELTVET . BRBICEAAETIL,

Products with outstanding performance, quality, and design
that are planned or made in Toyama Prefecture can be selected
and certified as “Toyama Products.” The promotion of a
certified product under the Toyama brand and the
dissemination of relevant information worldwide helps local
companies to expand their sales. This project began in 2002
and has selected many craft products. This leaflet introduces
companies selected for Toyama Products, and active in
manufacturing unique to Toyama. The companies that
manufacture and sell Toyama Products are supported by the
prefecture for creation of pamphlets describing the products
and displaying them at shows and exhibitions, and are allowed
to use the shared symbol to identify these products. We look

forward to inquiries from companies in the prefecture.

The Toyama Design Center is engaged in various initiatives to
help revitalize Toyama through design, including collaborations
with designers, joint development with companies, design
competitions, and workshops. The center has the Creative
Design Hub, a base of innovative manufacturing. The virtual
studio utilizing VR has a large triple-screen simulation device
and online streaming equipment. Impressive high-quality videos
can be streamed online for presentations or events. It also
introduces designers and provides support in many ways for
product development and expanding sales routes, such as with

mockup creation and taking photos of products.
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The frontlines in the manufacture of Toyama products 1
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Sakae Kinran Co., Ltd.
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A New Daily Rhythm with ZAF to Bringing Mind and Body into Balance
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Founded in 1983 in Takaoka, Toyama Prefecture, Sakae Kinran holds around 880 varieties of kinran gold brocade and offers one of the world's largest
online archives. Drawing on this precious traditional textile, it produces items ranging from monks' kesa robes and temple ornaments to rin singing
bowl cushions for home and temple use. Inspired by the spread of mindfulness and his own zazen practice, President Masato Takezawa redesigned the
zazen cushion, the style of which dates from the Edo era, to launch ZAF as a meditation cushion brand. "Rather than altering a form refined over 2,600
years of Buddhist history, our credo is to understand its meaning and intent to carry it forward," he says. Designer Jun Haneda of Studio Role is
involved in the company's design and product development. The lineup now includes ZAF SPORTS for athletic use and ZAF SAUNA, made with
antibacterial and heat-resistant materials, which resonates with younger consumers and is the brand's top seller. The ZAF series is used in hotels and
various facilities, and a new model for elementary school students is being developed to encourage parent-child meditation. Grounded in Buddhist

tradition and craftsmanship, the ZAF story is poised to connect with the next generation.
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The frontlines in the manufacture of Toyama products 2
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Taiwa Seiki Corporation
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Enhancing Rice Culture with Unique Industry-First Technology
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Since its founding in 1976 in Toyama, one of Japan's foremost areas for rice production, Taiwa Seiki Corporation has developed, manufactured, and
sold rice mills for the domestic and international markets. These include commercial models, coin-operated models, and the home rice mill MAIKO. Its
constant commitment is to develop and build its own unique rice mills rather than become a subcontractor to major firms. The MAIKO is the first
home model able to partly polish rice. It can polish rice in 15 different stages, from lightly milled to fully polished rice, offering quiet operation and a
refined design. Its low-temperature milling equivalent to that of commercial models retains the rice's moisture and enhances flavor when cooked.
These features have boosted its popularity in online sales. In 2024, the company launched a new coin-operated model enabling Umami Milling. This
proprietary technology preserves the invisible umami layer between the starch and bran layers, thus creating new market value. Toward its 50th
anniversary in 2026, the company is developing its new rice mill. As President Hiroo Kokusen puts it, "Through our rice mills, we hope to help revitalize

Japan's rice culture and contribute to sustainable agriculture and society."
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